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Abstract 
 
The purpose of this research is to find out the activities that held by Hotel Santika 
Premiere Jakarta to maintain their Brand Image through Media Relations, and also to 
find out the benefit that Hotel Santika Premiere Jakarta could achieve from the Media 
Relations activities. This research using a kualitatif approach methods which is used to 
observe sciencetific research. For the data collection method in this research is using 
interview, observasion, and documentary techniques. And to determine the validity of 
interviewed data, author using a Triangulation Source. The conclusion based from the 
result of research about Media Relations activities has been done by Hotel Santika 
Premiere Jakarta is rely on relationship between print media and electronic media, 
looking at the strategy that Media Relations has done with mass media would have an 
impact on publisity which relate to Brand Image, basically the startegy apllied by Media 
Relations has already accomplish its purpose, and benefitial for the company.(DS) 
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Abstrak 
 
Tujuan penelitian untuk mengetahui kegiatan yang di gunakan oleh Hotel Santika 
Premiere Jakarta melalui Media Relations dalam membangun Brand Image, selain itu 
untuk mengetahui manfaat yang didapatkan dari kegiatan Media Relations yang 
dijalankan Hotel Santika Premiere Jakarta. Metode Penelitian yang digunakan dalam 
penelitian ini menggunakan pendekatan kualitatif yaitu penelitian yang digunakan untuk 
meneliti objek yang alamiah. Untuk teknik pengumpulan data dalam penelitian ini 
menggunakan teknik wawancara, observasi, dan dokumentasi. Sedangkan untuk analisa 
data mengukur keabsahan jawaban wawancara, menggunakan Triangulasi Sumber. 
Simpulan berdasarkan hasil penelitian kegiatan Media Relations Hotel Santika Premiere 
Jakarta mengandalkan hubungan media cetak dan media elektronik melihat strategi 
Media Relations yang dilakukan dengan media massa memiliki dampak publisitas yang 
berpengaruh terhadap Brand Image, serta melihat kegiatan Media Relations yang 
dijalankan pada dasarnya sudah memenuhi tujuan, dan memiliki manfaat bagi 
perusahaan. (DS) 
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